
KSU Content Recommendations 
Diane Bowen 
5-27-2017  
 
Kent State University (KSU) research indicates a correlation between non-academic university 
support and student attraction and retention.  
 
Core KSU Goal 
Attract and retain students and provide a 
satisfying environment to learn. 
 

Core User Need 
A university that offers outstanding 
academic programs as well as non-academic 
support.

 
This report offers a set of recommendations for high-quality content to meet both KSU goals and 
non-academic user needs. 
 
Background 
The Life at KSU section of the university website is an opportunity for KSU to demonstrate 
student support outside of academics.  
 
The four top-priority audiences for this content 

• Prospective student 
• Current on-campus undergraduate student 
• Graduate student 
• Parent 

 
KSU Personas representing the top-priority audiences provided by Daniel B. Wood informed the 
creation of a KSU Experience Narrative and a KSU Experience Journey. Together, the 
documentation led to insights on audience motivations, challenges, and goals.  The Narrative 
and Journey documents are delivered as separate attachments. 
 
Top Eight Recommendations by Feasibility  

• You can afford this   
Prospective Student, Parent. Most prospective students and their parents are concerned 
about costs. Provide an interactive cost calculator revealing all costs to demonstrate that 
KSU is upfront and honest.  Related content should walk through financial aid and 
student job opportunities. 
Pro: Highly interactive element will engage students and parents. 
Con: Development resources required.  

  



• Your future will be amazing 
All Audiences. Assure prospective and current students that they are on the path to 
success at KSU. Publish articles and testimonies by graduate students and former 
students. Highlight career services. 
Pro: Regularly submitted content from successful graduates and graduate students will 
ease the burden of the Content Manager. 
Con: Scheduling and procuring submissions requires time. 

 
• Inspiration and affirmation 

Primarily Graduate Students. Online graduate students sometimes wonder if the 
sacrifice of time with family and friends is worth it. Inspire them with bite sized chunks 
of content that will delight them and recognize their efforts.  
Pro: Content is presented in short, bite sized chunks, possibly with inspiring imagery. 
Con: A visual designer may be needed to create these content pieces. 
 

• Meaningful career options 
Primarily Undergraduate and Graduate Students. Provide links to job opportunities 
and career services for graduate students.  
Pro:  Job opportunities already exist as content.  
Con: Collaborating with Career Services takes time. 
 

• Highlight special events 
All Audiences. Create a filterable calendar for all KSU activities and events, like this one 
from the University of Maryland’s site. Design the calendar for at-a-glance 
understanding.

 
 
Pro: All KSU calendars are on one easily accessible calendar.  
Con: Coordination of the calendar content takes time. 
 

• Highlight campus safety 
Parents. Demonstrate to parents that KSU makes student safety a priority. Show 
statistics and security measures the school takes to offer extra protection to students.  
Pro: Small, chunked content is easy to create. 
Con: Obtaining the information means collaboration across departments and that takes 
time.  

  



• Your child (or You) will find lasting success at KSU 
Parents, Undergraduate Students, Graduate Students. Assure parents that KSU will 
provide guidance and support for students while they are at KSU. After graduation, KSU 
will continue to help them achieve success through career services. Publish articles and 
testimonies by former students.  
Pro: Regularly submitted content from successful graduates and graduate students will 
ease the burden on the Content Manager. 
Con: Scheduling the submissions requires time. 
 

• Visit us! 
Parents. Prospective Students. Parents and students want to know if the school is a good 
fit for them. Campus visit opportunities should be front and center, with easy-to-fill-out 
forms, a list of special visitor-only events, and opportunities to ask questions before the 
visit.  
Pro: The university wants students to visit. 
Con: Maintenance of the calendar requires time.  
 

 
All Content Recommendations by Audience  

Prospective Students 
 
University Goal 
Interest prospective students  
Highlight campus culture 
Provide an easy method to apply to KSU 
 
 

Prospective Student Need 
Guidance on where to start and the process 
Find out if this school is a good fit 
Understand costs 
Post-admission help if I am accepted 

• Customized content 
Prospective students identify areas of interest and create their own home page.  
Example:  http://bucknell.edu/ 
Pro: Relieves the Content Manager from choosing and organizing content.  
Con: Development resources required. 
 

• Chat on every page 
Prospective students need guidance and information. An opportunity to interact with a 
chat bot connected to a well-tagged meta data provides an interactive experience with 
content usually relegated to an FAQ section.  
Pro: Data collected from visitor queries reveals the most common questions. 
Con: Development resources and meta data tagging. 
 



• You belong here 
Connect on an emotional level with 
prospective students, showing clubs and 
activities that they can filter by interest.  
An opportunity for students to apply 
should be included, with an option to 
track an application that has already 
been submitted, like the Domino’s Pizza 
tracker.  
Pro: Will reduce user anxiety and 
possibly reduce questions for KSU Admissions 
Con: Development resources required. 

 
• You can afford this 

Most prospective students and their parents are concerned about costs. Provide an 
interactive cost calculator revealing all costs to demonstrate that KSU is upfront and 
honest.  Related content should walk through financial aid and student job 
opportunities. 
Pro: Highly interactive element will engage students and parents. 
Con: Development resources required.  
 

• Your future will be amazing 
Assure prospective and current students that they are on the path to success at KSU. 
Publish articles and testimonies by graduate students and former students. Highlight 
career services. 
Pro: Regularly submitted content from successful graduates and graduate students will 
ease the burden of the Content Manager. 
Con: Scheduling and procuring submissions requires time 
 

• Visit us! 
Parents and students want to know if the school is a good fit for them. Campus visit 
opportunities should be front and center, with easy-to-fill-out forms, a list of special 
visitor-only events, and opportunities to ask questions before the visit.  
Pro: The university wants students to visit. 
Con: Maintenance of the calendar requires time.  

  



 
 
Graduate Student 
 
University Goal 
Retain student enrollment 
Provide a satisfying student experience 
 
 

Graduate Student Need 
A flexible school schedule  
Time carved out for family and friends 
A clear path to success 
Good work/life balance 

• Salary calculator 
Provide an interactive salary calculator adjustable to geographic location demonstrating 
to students that the sacrifices they are making for their education are worth it.  
Pro: Highly interactive element will engage students and parents 
Con: Development resources 

 
• Virtual seminars 

Graduate students are expected to understand tools of the trade, technology, and 
specialized topics. Promote virtual opportunities for online students to connect with 
campus instructors and other students while gaining skills.  
Pro: Live and video content is growing popularity. 
Con: Scheduling of seminar leaders takes time. 
 

• Inspiration and affirmation 
Online graduate students sometimes 
wonder if the sacrifice of time with 
family and friends is worth it. Inspire 
them with bite sized chunks of content 
that will delight them and recognize 
their efforts.  
Pro: Content is presented in short, bite 
sized chunks, possibly with inspiring 
imagery. 
Con: A visual designer may be needed 
to create these content pieces. 
 
 

• Student generated content 
Encourage graduate students to write about their KSU experiences to inform other 
students how to find work/life balance and job success. Not only will it provide the 
graduate student a platform to publish their successes, but may also reach current and 
prospective students and parents, inspiring them to apply or stay with KSU.  
Pro: Regularly submitted content from successful graduates and graduate students will 
ease the burden on the Content Manager. 
Con: Scheduling and procuring submissions requires time. 



• Meaningful career options 
Provide links to job opportunities and career services for graduate students.  
Pro:  Job opportunities already exist as content.  
Con: Collaborating with Career Services takes time.  
 

 
Current On-Campus Undergraduate Student 
 
University Goal 
Retain student enrollment 
Increase student engagement 
Provide a satisfying student experience 
 
 

Current On-Campus Undergrad Need 
To graduate college and get a rewarding job 
Be a successful student 
Weekend activities for my friends and I 
Prepare for success in my future career 

• Highlight special events 
Create a filterable calendar for all KSU activities and events, like this one from the 
University of Maryland’s site. Design the calendar to be easy to understand at a glance.

 
 
Pro: All KSU calendars are on one easily accessible calendar.  
Con: Coordination of the calendar content takes time. 

 
• Your future will be amazing 

Assure prospective and current students that they are on the path to success at KSU. 
Publish articles and testimonies by graduate students and former students. Highlight 
career services. 
Pro: Regularly submitted content from successful graduates and graduate students will 
ease the burden of the Content Manager. 
Con: Scheduling and procuring submissions requires time. 
 

• Resources and support for current students 
Tutoring, study support, and other resources for students will assure both current and 
prospective services that KSU is committed to their academic success.  
Pro: KSU services already have content descriptions for these services. 
Con: Coordinating content across departments takes time.  

  



• Offer contests for free services, like food or laundry 
Contests are short term and could be related to student engagement activities, which are 
already promoted through the KSU calendar and special events marketing. Attending the 
events is a win for both students and KSU, and the student could win some free pizza, 
too! 
Pro: This content is primarily the domain of Marketing, who generally has lots of content 
to share.  
Con: Contests are short term events and entering and archiving content takes time.  
 

• Student of the day/week/month  
Current students want to impress their families. Give a student the dream of a lifetime by 
featuring them prominently on the student engagement page with a short bio.  Explain to 
students how they can be featured as a student of the day/week/month. 
Pro: This type of content is primarily the domain of Marketing, who want to highlight 
how awesome KSU is.  
Con: Daily/weekly/monthly changes are short term content and entering and archiving 
content takes time.  

 
 

 
Parents 
 
University Goal 
Influence parents to encourage their 
children to apply to KSU 
Provide a secure environment for students   
Assure parents a KSU education is valuable 
 

Parent Need 
Know this is a safe environment 
Want my child to be happy and successful 
Choose an affordable high-quality education 
Help my child to avoid bad influences 
Be close enough to visit

• Highlight campus safety 
Demonstrate to parents that KSU makes student safety a priority. Show statistics and 
efforts to offer extra protection to students.  
Pro: Small, chunked content is easy to create. 
Con: Obtaining the information means collaboration across departments and that takes 
time.  
 

• Organize the college research process 
Parents are looking for methods to organize documents and compare schools. Provide an 
interactive table which captures public metadata from other accredited colleges and 
universities and puts it into a customized table, then saves it for the parents when they 
create an account.  
Pro: Users organizing personal content on the KSU domain will bring them back again. 
Requiring an account to use the organizing tool will capture name and email, and 
potentially other demographics of interest to Marketing.  
Con: Requires developer resources.  



• You can afford this 
Most prospective students and their parents are concerned about costs. Provide an 
interactive cost calculator revealing all costs to demonstrate that KSU is upfront and 
honest.  Related content should walk through financial aid and student job 
opportunities. 
Pro: Highly interactive element will engage students and parents. 
Con: Development resources required.  
 

• Your child will be successful at KSU 
Assure parents that KSU will provide guidance and support for students during their 
time at the university. After graduation, KSU will continue to help them on the path to 
success through career services. Publish articles and testimonies by former students.  
Pro: Regularly submitted content from successful graduates and graduate students will 
ease the burden on the Content Manager. 
Con: Scheduling and procuring submissions requires time. 
 

• Provide a virtual tour 
Give parents and students an opportunity to interact with web content together. A virtual 
tour will acquaint both parents and students with the KSU campus, local businesses, and 
the relationship with the City of Kent. For example, this interactive map of The George 
Washington University allows users to filter by City Life, Athletics, Green Living, 
Academics and Research, Community Service, Student Life, and Traditions (KSU should 
customize their filtering options). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Pro: Interactive elements encourage people to stay on the site. An interactive map 
informs users about the school in the context of the geography of KSU and the 
surrounding area.  
Con: Requires developer resources.  
 



• Visit us! 
Parents and students want to know if the school is a good fit for them. Campus visit 
opportunities should be front and center, with easy-to-fill-out forms, a list of special 
visitor-only events, and opportunities to ask questions before the visit.  
Pro: The university wants students to visit. 
Con: Maintenance of the calendar requires time.  
 


